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- They view amber mem rshlp'
‘asa necessmy and see the low mem-
bership fee. - “less than 78 cents per

dayfora company of five or fewer
~ as a required investment: part of
domg business on -Maui or any— E
where; They get that “chambers” ar
recopnized widely” and: va]ued
across the.country, and stand for ex- - .
cellence -in business and ethics. "
These business leaders network and -
build’ relationships with other lead-. -
ers, and enjoy being a part of a dy-~
namic organization that is evolving -
constantly to meet its members’, the -
business sector’s and the cornmumm'_ '
" ty’sneeds. They know that the value =
of their membership goes far be- '
:yond the dollars paid. And the return
on investment keeps improving be- "
Jyond the .beneﬂts stated ina typ1cal

_ signiﬁcantly’-a _busmess $ image

""awareness and reputation, and like-

hhood of future patronage. .-

S spondents were told that a particul
.small business-was ‘a member.of

. local chamber, they were 44 percen
£ more 11kely to rate it favorably than

. study ‘respondents: who were no
““ told of a-chamber: afﬂhatwn Re:
~spondents were ' also” 63 : ‘percent .
~“more likely to want to"purchase:
] goods or, services from'a’ chamber— _

affiliated srall business. -

Alex Trouteaud, sonior strategist . -
.for The Schapiro Group, said, “We..;
~ discovered that informing someone
-about a company’s chamber, mem-
- -bership opens the door to substantial
‘increases m‘positive:perc_'eptions of
* that business. There clearly is a feel-
ing by our respondents that chamber.
membership, is’ synonymous w1thl

[quality and desnabﬂlty

)

. sumer thinks thata company

"-The study showed that whéri e

"play advemsmg to receive 5 percent.
‘off as part of the:chamber’s mem-

; ﬁndmgs pomt to even more d1rect‘
.+ benefits for. companies willing to

§ procI
; icts stack up better agamst the com-*

i Posmve perceptlon about cham

_ttmg thé chamber logo on. thelr
Neb sites, letterheads; advertising, |
- Speaking: of -advertising; we -

\:'Want‘members to Temember. to in-

clude the' Maui. .Chamber of Com- . |-
erce logo:in their Maui News dis- |

ember ChSCOUIlt program. .
'The ‘Maui" Chamber . ‘of Com-_

“Tnerce has been serving: Maui busi- -
‘nesses and this community for 100 |
;years -and helps our members reach |
their goals Making.a comuuitment

0 active membership can take your '},
usiness:from being a hstmg on:a |-
to being a player in'the com-

munity, For those: businesses that

e not:yet- members, joining can "

take you'; from the sidélines to being |

art of a. winning 1 team.'So proudly
are the chamber:with:others, and '

jreap'the good will and rewards; ThlS o
‘investment prov1des solid returns. -




